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A n n o t a t i o n  
This article analysed the phenomenon of valued-reflection persona lidentification at the social- cultural measuring. 

There is selected an aspect of social-cultural influences on becoming of valued-reflection personal identification and 
defended the maincultur  l factors informing of this processand the irmeaning fulness for anthropological 
approachattheresearcho fthe valued field of modern societyin Ukraine. 
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A n n o t a t i o n  
The article analyses the glamour phenomenon - one of the main principles of esthetic formation of modern cultural 

area in its aspiration to change a classical principle of beauty at various levels of human activity. The analysis proves 
simulative character of glamour, its tendency to level basic intellectual and spiritual values of the human life one of which 
is the beauty. 


